
  

'Literacy through Technology'
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M. Temple & M. Patterson

'No story lives unless someone wants to listen'
JK Rowling



  

Aims of the session:
 Consider the impact of audience on Literacy 

(Speaking & Listening / Writing)
 Examine use of technology to create 

audience and a purpose; through two 
examples – blogging and radio.

 To experience creating a website for 
blogging and using radio equipment.



  

Head teacher / competitions

Traditional audience model for 
children's Literacy work.
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Bigger audience = More motivation = Greater level of effort = Higher quality work.



  

Developments

 The Internet
 Youtube
 Twitter
 Email
 Children's own skills and experience.



  

The Whole World

Partner schools (local, national, international)

Wider school community

Head teacher / competitions

Technology based audience model.
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Evidence of Impact

 Evidence from David Mitchell

-  Prior to blogging, 9% achieved Level 5

-  After blogging, 60% achieved Level 5!

-   2 years Literacy progress in 1 year!
(Taken from 

http://www.youtube.com/watch?feature=player_embedded&v=w8J8Jrr_eq4
) 

 Other testimonials at http://quadblogging.net/highlights/ 

 Children keen to check out the website's hits (more of this later)

http://www.youtube.com/watch?feature=player_embedded&v=w8J8Jrr_eq4
http://quadblogging.net/highlights/


  



  

6T @ Tanfield Lea Community Primary School

6tanfieldlea.weebly.com  or google “Tanfield Lea Blog”
 About 6T

The Rationale behind the Website
 Internet safety (teacher monitoring)

- Issues :  photographs, names, personal details

    : Moderating comments or direct approval
 Children developed their own websites

    :  Meaningful Literacy – persuasive writing, non-
chronological reports, recounts

    :  Child-initiated spin offs – design layouts, 
crosswords, enterprise and novels!



  

The Quest for Audience

Introduced pupil blogging - homework (class level)

Building the audience (other classes in school – parents)

Oddizzi.com  – building international links

-  Wellford Academy

-  Fo Gong Elementary
Children realise the more you

blog with good quality work, the

greater the audience

Flagcounter.com

6T @ Tanfield Lea Community Primary School

6tanfieldlea.weebly.com  or google “Tanfield Primary Blog”



  

Next steps

1.  Embed blogging within the school

2.  New partnerships (via Oddizzi) 

3.  Join Quadblogging or 100WC

 



  

Tanfield Lea Community Primary Radio
To find us Google search 'Tanfield Radio'
 Purchase of station and initial broadcasts.
 Developing pupils speaking and listening, 

independence and motivation towards presenting on 
the radio.

 Widening the audience – A regular school audience 
and involving parents and the community.

 Impact on the children.
 A world wide audience.
 Maintaining an audience; online promotion.



  

Purchase of radio station and initial broadcasts.

– Group of 12 Year 3-6 children trained to use 
the radio system

– Initial scripts delivered to peers as part of 
training.

– Quickly extended to the whole school listening 
to a short (10 min broadcast)

Children working here!

And here (first broadcast)



  

Developing pupils speaking and listening, 
independence and motivation

High levels of motivation following 
initial broadcast. Keen to keep 
going.

Decision to broadcast every 
Friday, without rehearsal to a 
whole school audience.

Network links set up!

Children motivated and keen to to 
do their best.

Scripts self written. Shows 
planned by the pupils. Teacher 
guided but not led.

Children working here!



  

Widening the audience – Maintaining school audience as well 
as involving parents and the community.

School Council led a pupil vote to 
start a 'Radio Disco' during 
privilege time.

School Radio page added to the 
school website; older broadcasts 
available to download and stream.

Letters and texts sent to parents.

Download counter set up for pupils 
to see!

Children working here!



  



  

Impact on the children
Children;
Wrote letters to local radio 
stations and even appearing on their 
shows.

Nominated the school as 'Super 
Cool School of the Week'

Interviewed local people, and 
important figures.

Recorded their own Jingles for 
their part in shows.

Involved their class mates and 
friends as guests on their show.



  

A world wide audience

License purchased to broadcast 
Live and online.

Added an extra element of 
excitement and importance for the 
children.

Broadcasts were sent out live, with 
children developing their skills to 
responding to events as they 
happened. (emails, having to write 
script in short spaces of time)

Special event broadcasts (eg school 
sleep-over)

Children working here!



  

Maintaining an audience; online promotion.

Keeping it here!

Setting up radio email
tanfieldradio@gmail.com

Twitter;
Tweeting information about broadcasts.
@russelprue    @radiocalendar
Excellent for promotion and gaining local / national support
eg. @storyphones 

mailto:tanfieldradio@gmail.com


  

Joining online promotion websites 
Www.schoolradiocalendar.org

http://Www.schoolradiocalendar.org/


  

Radio as a platform
 - Promotes speaking & Listening skills
- Develops literacy / ICT skills.
- Provides a high level of interest and 

motivation.
- Allows children to lead with their own ideas.
- Children encouraged to work to their 

potential with the provision of a world wide 
audience.

- Self esteem built though seeing their work 
downloaded and positive online reaction.
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